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VKRUW LQIRUPDO FRPPXQLFDWLRQ HQDEOHV NQRZOHGJH VKDULQJ SURFHVV UXQPRUH QDWXUDOO\ HIILFLHQWO\ DQG HIIHFWLYHO\
















2.1. Knowledge Sharing Behaviour 
7KHGHILQLWLRQRINQRZOHGJHYDULHVDQGWKHUHLVQRFRQVHQVXVUHJDUGLQJWRGHILQLWLRQ6LPSO\VSHDNLQJNQRZOHGJH
PDQDJHPHQWLVGHILQHGDVWKHSURFHVVRIFRQYHUWLQJWDFLWNQRZOHGJHLQWRH[SOLFLWNQRZOHGJHZKLFKLVWKHQGLVWULEXWHG
WR DOO PHPEHUV RI WKH FRPSDQ\ +XDQJ DQG +XDQJ  &XUUHQWO\ NQRZOHGJH PDQDJHPHQW LV GHILQHG DV DQ




DV ZHOO DV WKH DELOLW\ WR HQDEOH VXSHULRU SHUIRUPDQFH DQG VXSSRUWLQJ LQQRYDWLRQ 1RQDND  .QRZOHGJH
PDQDJHPHQWLVDPHWKRGIRURUJDQL]DWLRQVWRFRQWLQXDOO\PDNHFUHDWLRQDQGLQQRYDWLRQLQRUGHUWRPDLQWDLQORQJWHUP













RU LPSURYH SURGXFW SHUIRUPDQFH SULRU WRPDUNHW QHHGV DQG  WKH FDSDELOLW\ WR XWLOL]H WHFKQRORJ\ WR FUHDWH QHZ
RSSRUWXQLWLHV7KHLQQRYDWLRQFDSDELOLW\FRQFHSWLQFOXGHVWKHGLPHQVLRQVRISURGXFWLQQRYDWLRQSURFHVVLQQRYDWLRQ
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DQGPDQDJHPHQWLQQRYDWLRQ/LQ3OHVVLV,QQRYDWLRQFDSDELOLWLHVFDQEHPHDVXUHGDWWKHLQGLYLGXDODQG
DWWKHRUJDQL]DWLRQOHYHOV$WWKHLQGLYLGXDOOHYHOWKHSHUVSHFWLYHVRILQQRYDWLRQFDSDELOLWLHVDUHJURXSHGLQWRWKH
SHUVSHFWLYH RI SHUVRQDOLW\ FKDUDFWHULVWLFV SHUVRQDOLW\ IRU H[DPSOH WKH OHYHO RI ZLOOLQJQHVV WR FKDQJH IURP DQ
LQGLYLGXDOEHKDYLRUDOSHUVSHFWLYHVXFKDVWKHDELOLW\RILQGLYLGXDOVWRWU\VRPHWKLQJQHZDQGWKHSHUVSHFWLYH








D QHHG IRU RUJDQL]DWLRQV WR VNLOOHG ZRUNHUV ZKR DUH DEOH WR EXLOG WKH OHDUQLQJ SURFHVV LQLWLDWLYHV RQ WKH RZQHG
H[SHULHQFHZKLFKDWWKHHQGZLOOLQFUHDVHWKHRUJDQL]DWLRQ
VNQRZOHGJHVWRFN$GDPDQG&RPEHU
2.3. Theory of Planned Behaviour 
,Q WKH7KHRU\RI3ODQQHG%HKDYLRXU LW LVDVVXPHG WKDWKXPDQVDUH UDWLRQDOEHLQJVDQGXVH LQIRUPDWLRQ WKDW LV
SRVVLEOHIRUWKHPV\VWHPDWLFDOO\3HRSOHWKLQNRIWKHLPSOLFDWLRQVRIWKHLUDFWLRQVEHIRUHWKH\GHFLGHWRGRRUQRWGR
FHUWDLQEHKDYLRUV ,QGLYLGXDOEHKDYLRU LVSUHFHGHGE\ WKH LQWHQWLRQ WREHKDYH7KHVWURQJHUDSHUVRQ
V LQWHQWLRQ WR





















































































)LQDOO\ VXFFHVV LQ .6% LV GHWHUPLQHG E\ WKH FDSDELOLW\ WR XQGHUVWDQG RWKHU SHRSOH DV PDQLIHVWHG WKH VHFRQG
LQIRUPDQW
VVWDWHPHQW








$FNQRZOHGJHGE\ DOO LQIRUPDQWV WKDW LQQRYDWLRQ FDSDELOLW\ LQFUHDVHG WKURXJK.6% ,QQRYDWLRQ FDSDELOLW\ZDV
LQWHUSUHWHGE\LQIRUPDQWVDVWKHDELOLW\WRSURGXFHLQQRYDWLYHSURGXFWVLPSURYHPHQWRISURGXFWLRQWHFKQLTXHVDQG
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